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Learning GoalsLearning Goals

►Review concept of “information architecture”Review concept of “information architecture”
►Know what type of web site you are Know what type of web site you are 

designingdesigning
►Understand campaign site anatomyUnderstand campaign site anatomy
►Explore essential site destinationsExplore essential site destinations
►Enumerate key page elementsEnumerate key page elements



Campaign Web Site AnatomyCampaign Web Site Anatomy

►Your campaign web site needs an Your campaign web site needs an 
“information architecture”“information architecture”

►Three core steps to arriving at an information Three core steps to arriving at an information 
architecture:architecture:
 1. Identify your audiences1. Identify your audiences
 2. Identify your goals for each audience2. Identify your goals for each audience
 3. Define “click paths” for each audience3. Define “click paths” for each audience

►Make easy entry paths on your front page for Make easy entry paths on your front page for 
each type of usereach type of user



Designing for Site FunctionDesigning for Site Function

►Know the type of site you are creatingKnow the type of site you are creating
 Are you creating a stand-alone campaign site or Are you creating a stand-alone campaign site or 

an integrated campaign and organizational site?an integrated campaign and organizational site?
 Stand-alone campaign siteStand-alone campaign site

 The site is generally about one thingThe site is generally about one thing

 Integrated campaign and organizational siteIntegrated campaign and organizational site
 Campaign fits into larger organizational narrativeCampaign fits into larger organizational narrative



Designing for Site FunctionDesigning for Site Function

►Simple organizational siteSimple organizational site
 AKA “Brochureware”; About Us, Program infoAKA “Brochureware”; About Us, Program info

►Campaign Campaign 
 Learn, Sign up, Support, Tell-a-FriendLearn, Sign up, Support, Tell-a-Friend

►Information repositoryInformation repository
 Can serve compelling data to engage users in Can serve compelling data to engage users in 

associated campaignassociated campaign
 e.g. www.scorecard.orge.g. www.scorecard.org



Designing for Site FunctionDesigning for Site Function

►Stand-alone campaign site audiences Stand-alone campaign site audiences 
 Expect specific and focused infoExpect specific and focused info
 Understand there is a conflict, goal or targetUnderstand there is a conflict, goal or target
 Less concerned about organizational identity and Less concerned about organizational identity and 

brandingbranding
 But some subset always wants to know “who's behind But some subset always wants to know “who's behind 

this?”this?”

 More action focused, less interested in More action focused, less interested in 
backgroundbackground



Designing for Site FunctionDesigning for Site Function

►Integrated organizational/campaign site Integrated organizational/campaign site 
audiencesaudiences
 First time visitors who are leaning about issue or First time visitors who are leaning about issue or 

organizationorganization
 At least as concerned about the problems/issues At least as concerned about the problems/issues 

as the actionas the action
 Move them to actionMove them to action



Campaign Web SitesCampaign Web Sites

►Essential Path DestinationsEssential Path Destinations
 About UsAbout Us
 About the IssueAbout the Issue
 Campaign UpdatesCampaign Updates
 Get Involved/ Take ActionGet Involved/ Take Action
 Press RoomPress Room
 DonateDonate



About UsAbout Us

►Mission StatementMission Statement
►Staff and Board biographiesStaff and Board biographies
►Contact informationContact information
►Annual Reports, 990's (IRS Filings)Annual Reports, 990's (IRS Filings)
►Jobs & InternshipsJobs & Internships
►History and victoriesHistory and victories
►FAQ (Frequently Asked Questions)FAQ (Frequently Asked Questions)



About the IssueAbout the Issue

►Content in this sections varies based on how Content in this sections varies based on how 
you are framing the issue to your supportersyou are framing the issue to your supporters

►Important to frame issue in easy-to-Important to frame issue in easy-to-
understand terms that relate to personal understand terms that relate to personal 
experienceexperience

►Beware of providing too much informationBeware of providing too much information
►Think of the 1 thing you want users to leave Think of the 1 thing you want users to leave 

withwith





Campaign UpdatesCampaign Updates

►Information and updates related to the Information and updates related to the 
strategy and tactics of your campaignstrategy and tactics of your campaign
 Event report-backsEvent report-backs
 Legislative updatesLegislative updates
 Pictures, pictures, picturesPictures, pictures, pictures

►Consider campaign as storyConsider campaign as story
 Where are we in the story?Where are we in the story?

►Link to ways for users to get involvedLink to ways for users to get involved



Take Action / Get InvolvedTake Action / Get Involved

►Online involvement:Online involvement:
 Email Sign UpEmail Sign Up
 Action Alerts/PetitionsAction Alerts/Petitions
 Contact the Media /Letter to the EditorContact the Media /Letter to the Editor
 Contact RepresentativeContact Representative
 Tell A FriendTell A Friend
 Donate/ Become MemberDonate/ Become Member
 Legislative Score CardLegislative Score Card
 EndorseEndorse



Take Action / Get InvolvedTake Action / Get Involved

►Offline involvementOffline involvement
 VolunteerVolunteer
 InternIntern
 EventsEvents
 Local GroupsLocal Groups
 Toolkits/Action ResourcesToolkits/Action Resources







Press RoomPress Room

►““Core” Press stuff:Core” Press stuff:
 Press PacketPress Packet
 Press ReleasesPress Releases
 Press List Sign UpPress List Sign Up
 Press person(s) contact informationPress person(s) contact information

►Media Resources:Media Resources:
 Images/Video/SlideshowsImages/Video/Slideshows
 Experts (Bios and contact info)Experts (Bios and contact info)
 High Resolution Photos, “b-roll”High Resolution Photos, “b-roll”



Press RoomPress Room

►Relevant content:Relevant content:
 News CoverageNews Coverage
 Op-EdsOp-Eds
 ReportsReports
 Speeches/TranscriptsSpeeches/Transcripts
 Calendar/EventsCalendar/Events
 AdvertisementsAdvertisements







Donate/Support UsDonate/Support Us

►Ways to give:Ways to give:
 Online DonationOnline Donation
 Mailing Address for offline donationsMailing Address for offline donations
 Planned Giving, Workplace GivingPlanned Giving, Workplace Giving
 Recurring donationsRecurring donations
 Become a memberBecome a member
 In-kind donationsIn-kind donations



Donate/Support UsDonate/Support Us

►Other ways to support:Other ways to support:
 Attend events and fundraisersAttend events and fundraisers
 Online shoppingOnline shopping

►Essential information resources:Essential information resources:
 How donated money is spentHow donated money is spent
 Where funds come from: Major supportersWhere funds come from: Major supporters
 Community/Business SupportersCommunity/Business Supporters
 Tax deduction statementTax deduction statement





End Of SectionEnd Of Section

►Questions?Questions?
►Comments?Comments?

Thank You!Thank You!
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