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Learning GoalsLearning Goals

►Note recommended readingNote recommended reading
►Learn donation page best practicesLearn donation page best practices
►Contrast with other fundraising tacticsContrast with other fundraising tactics
►Understand eCommerce options and issuesUnderstand eCommerce options and issues

►Disclaimer: This topic is a training course Disclaimer: This topic is a training course 
unto itself, and these slides are just a quick unto itself, and these slides are just a quick 
overviewoverview



Raising MoneyRaising Money

►Recommended readingRecommended reading
 "The Mercifully Brief, Real World Guide to Raising "The Mercifully Brief, Real World Guide to Raising 

Thousands (If Not Tens of Thousands) of Dollars Thousands (If Not Tens of Thousands) of Dollars 
With Email"With Email"
 By Madeline StanionisBy Madeline Stanionis

 madelinestanionis.com/writing_email_book.htmlmadelinestanionis.com/writing_email_book.html

►Makes these slides look laughable :^)Makes these slides look laughable :^)



Raising MoneyRaising Money

►Donation PagesDonation Pages
 Make it easy to donateMake it easy to donate

 Make sure that your site IA makes it easy to donateMake sure that your site IA makes it easy to donate

 Offer recurring donations when possibleOffer recurring donations when possible
 Send thank you email!Send thank you email!
 Ask permission to email them and add to listAsk permission to email them and add to list



Raising MoneyRaising Money

►Donation strategy pointsDonation strategy points
 Set a goal and try and reach itSet a goal and try and reach it

 Show thermometer of how well you are doingShow thermometer of how well you are doing

 Consider the value, usefulness and staff time Consider the value, usefulness and staff time 
involved in offering donation premiumsinvolved in offering donation premiums

 Protect donor information and securityProtect donor information and security



Raising MoneyRaising Money

►Provide multiple ways to giveProvide multiple ways to give
 Online DonationOnline Donation
 Mailing Address for offline donationsMailing Address for offline donations
 Planned Giving, Workplace GivingPlanned Giving, Workplace Giving
 Recurring donationsRecurring donations
 Become a memberBecome a member
 In-kind donationsIn-kind donations







Online Donation ToolsOnline Donation Tools

►Tool surveyTool survey
 PayPalPayPal
 Democracy In ActionDemocracy In Action
 Click and PledgeClick and Pledge
 MemberClicksMemberClicks
 GiftToolGiftTool
 eTapestryeTapestry
 Network for Good/GroundspringNetwork for Good/Groundspring

►www.idealware.org/donationswww.idealware.org/donations



Raising MoneyRaising Money
►Other fundraising tacticsOther fundraising tactics

 Personal fundraising pagesPersonal fundraising pages
 AuctionsAuctions

►Related tools surveyRelated tools survey
 GoodSearchGoodSearch
 cMarketcMarket
 AuctionPayAuctionPay



eCommerceeCommerce

►eCommerceeCommerce
 Besides raising funds, goals includeBesides raising funds, goals include

 Spreading brand recognition: tshirts, mugsSpreading brand recognition: tshirts, mugs
 Education and Mobilization: DVDs, booksEducation and Mobilization: DVDs, books

 eCommerce is a pain in the proverbial behindeCommerce is a pain in the proverbial behind
 FulfillmentFulfillment

 Do not forget about tax, and shipping costsDo not forget about tax, and shipping costs
 Need of merchant accountNeed of merchant account

 Bottom line: use a vendor if possibleBottom line: use a vendor if possible





eCommerceeCommerce

►Tool surveyTool survey
 Goodstorm/MeCommerceGoodstorm/MeCommerce
 CafePressCafePress
 Yahoo StoreYahoo Store
 PayPal StorePayPal Store



End Of SectionEnd Of Section

►Questions?Questions?
►Comments?Comments?

Thank You!Thank You!
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